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Claritus expands office space as it gains traction in mail equipment, supplies area
by Michelle Leach

Claritus has quadrupled the 
size of its Sioux Falls office in 
a new building, and is actively 
exploring new IT support hires to 
meet demand in the growing soft-
ware side of the business, accord-
ing to President David Herbert.

The Lincoln-based business, 
which primarily offers mail equip-
ment and supplies, as well as 
identification or access products, 
may not be the most inexpensive 
option out there, according to 
Herbert, but he indicated it hasn’t 
been in a tough position of laying 
off employees (on the contrary, 
they’ve been hiring).

“Most people are looking for 
value,” he said. “That doesn’t 
always mean the cheapest price. 
We’ve been very well-positioned 
to offer people a better value.”

On the “people” side, Herbert 
said Claritus has strong hardware 
technicians, but is also exploring 
hiring more professionals with 
software and IT support expertise 
to meet growing demand on the 
software side.

“I’d rather 
have  some-
b o d y  w i t h 
fresh ideas,” 
Herbert said, 
when asked 
about whether 
prior industry 
exper t ise  i s 
a plus. “I’m looking for net-
working capabilit ies,  and 
also project management.” 
Specifically, in a nod to an area 
of promise, Herbert is looking for 
expertise with integrating software 
products into, for example, exist-
ing ERM or banking systems.

The mail industry has some 
very low-tech roots (think Pony 
Express); however, such adap-
tation marks the future of the 
industry. Herbert spoke to a re-
cent meeting he attended with a 
manufacturer Claritus represents, 
as well as U.S. Postal Service 

personnel. 
“We’re planning for what’s 

next as mail volume declines,” 
he said. 

The big question mark is, 
as “traditional” mail sloughs 
off, what is taking its place? It’s 

not as simple 
as answering 
“email,” ac-
cording to Her-
bert.

He relays 
the rush to send 
a l l  invoices 
through email, 
but then ac-

counts receivable goes haywire, as 
emails may not get to the intended 
recipient — for instance, they can 
end up in the spam folder. 

Herbert stressed this has been 
an issue the industry has been ad-
dressing through technology for at 
least the past five years, with Clari-
tus offering software so smart that, 
if an important document does end 
up in spam, they will be notified it 
didn’t reach the intended recipient 
and a hard copy will be sent out to 
the intended immediately.

And, just as professionals in-
the-know once said fax machines 

would be the end of mail as we 
once knew it, Herbert said mail is 
not going away anytime soon. If 
anything, he indicated a retooled 
USPS is needed, but not the de-
mise of the postal service.

“No other organization deliv-
ers to every single house in the 
U.S. except the post office,” he 
said, adding, the quandary instead 
is: “Basically, how do you inte-
grate email into your normal mail 
stream? That’s where we’re kind 
of on the leading-edge in offering 
that to our customers.”

He noted the adoption rate 
for harnessing such technology 
has been dependent on business 
type so far, with banks being the 
first adopters as there has been a 
significant push for offerings like 
e-statements.

As much as Herbert spoke to 
more hires on the software side 
related to such solutions, he noted 
the growth that required its Sioux 
Falls office to move from 4,000 
to 16,000 square feet was necessi-
tated by its identification products. 

Claritus sells the equipment 
and related supplies needed to 
make those photo ID’s one flashes 
in front of the door to gain access 

to an office, according to Herbert.
“We hired three or four people 

to push that, and one vertical 
market is we started providing 
equipment to emergency manag-
ers,” he said.

Claritus played a part in flood-
fighting efforts in South Dakota 
this past summer by providing 
mobile identification kits. 

Herbert suggests looking at 
the kits like, instead of tracking 
inventory, they’re tracking people 
— the kits help those in charge 
of managing the disaster to track 
individuals who go into and out of 
the disaster site.

Another example of its com-
munity commitment comes cour-
tesy of its holiday party, whereby 
each employee was asked to write 
down on a sheet of paper one 
organization or cause close to his 
or her heart.

“We donated $100 in each 
employee’s name,” Herbert said, 
to the cause he or she identified on 
that piece of paper. 

Herbert said it was a bigger hit 
than any food or other party fare.

“When we’ve been as suc-
cessful as we have been, it’s our 
responsibility to give back to the 
communities we’re in,” he said.

In addition to its Lincoln 
headquarters, Claritus also has an 
Omaha office and a small leased 
space in the Sioux City area of 
Dakota Dunes, S.D.

Herbert indicated if the com-
pany was to grow brick and mor-
tar-wise it wouldn’t be additions 
to existing spaces — it would be 
a new market entirely.

“We have no expansion plans 
right now, but we’re always 
looking for opportunities in the 
Midwest,” he said.

President David Herbert … Software solutions on mail side, 
identification systems call for expanded offices, new hires. 

Claritus
Phone: 402-421-2323 (headquarters) 
Address: 4201 Progressive Avenue, 
Lincoln 68504 (headquarters)
Founded: 1982 as Systems Unlimited in 
Sioux Falls, S.D. 
Services: mailing equipment (including 
mailing machines, address manage-
ment software), identification/access, 
and health care solutions products and 
related supplies
Website: www.claritus.com


